Advertising sweets: what is ‘good marketing?’

What part of the specification is this relevant to?
· The marketing mix and marketing strategy (OCR GCSE Business); 
· Understanding the marketing mix and main methods of marketing (AQA Business)

· Marketing strategies (Edexcel Nuffield Business and Economics)

Learning Focus

· Knowing that different EU countries adopt different approaches to regulating advertising 

· Understanding arguments for an against regulating advertising

· Developing higher levels of skill in evaluation
Activities
· Provide students with the sheet ‘Advertising and Children’. This sheet provides some background data and presents a problem to be addressed. Students might be asked to work in small groups on the problem. 
· Ask students to list the stakeholders that they have referred to in their response to the problem. Use a brief class discussion to help students to compare the way they have referred to different stakeholders. 
· Give each group of students a copy of the ‘Who wants what?’ sheet and ask them to match the stakeholders in their list with the relevant interests on the sheet.
· Ask students individually to produce a draft written answer to the question ‘Should advertising of sweets to children under 11 be banned?’. You might use the sheet ‘Outline Guidance on how to start the writing up’ to provide scaffolding help. As this is a draft it is best not to give much advice at this stage. Allow the students to have their first go at the writing.
· Ask students to swop their work with a neighbour and use the Sheet ‘Making my arguments better: Stakeholders’ to mark each other’s work. Ask them to give a level for their partner’s work and brief comment on why they have given that level and how the writing could be improved. Get the students to discuss each other’s comments and then each try to write a final version which will be given in to be assessed by the teacher. 

Rationale for the Activity Focus
The activity begins with some data from different countries on the assumption that students are likely to take their own experience for granted. The purpose is to encourage them to consider alternatives. Once they have identified some stakeholders the next stage is to consider the interests and motivations of these stakeholders. The outline ‘interests’ have been deliberately written in an open way so there is not a one for one match. This sheet acts as a prompt for students – giving them more scaffolding support than just asking them to decide what the ‘interests’ might be, but it stops short of giving them ‘answers’ to put into boxes. They have to do a bit of thinking. The initial support on their draft writing seeks to guide them away from one sided answers and the Stakeholders framework should help them to improve their work.
Using the descriptions of levels of argument 

· Students use the framework to assess each other’s draft work.
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The Nuffield Economic Judgements in Citizenship Project

This project developed a way of describing levels in the quality of students’ economic arguments. These descriptions of quality in arguments are designed to help teachers to improve the quality of students’ argumentative writing in ways that contribute to their Citizenship Education. An important effect of these improvements in quality is to raise the standard of students’ evaluation. This has been identified a weak point in students’ performance in GCSE Business Studies so an outcome of this type of work may well be an improvement in students’ examination grades. 

You can find out more about this project by visiting the web site at:

http://www.staffs.ac.uk/schools/business/iepr/info/Economic-argument.html
or by contacting Professor Peter Davies, IEPR, Staffordshire University, Leek Road, Stoke-on-Trent, ST4 2DF.

If you have examples of interesting practice using the framework that we could place on our web site we would be particularly interested to hear from you.
                          ADVERTISING AND CHILDREN
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Kool Kans plc, a soft-drinks manufacturer, has grown from strength-to-strength.  Sales and profits have been increasing over the last four years, and the company are looking to expand.  Their drinks have very particularly high sugar content. Market research has suggested that this kind of drink appeals especially to the 6-10 year-old age group.
They are planning a national advertising campaign and are considering using the following media:  newspapers, radio, television, magazines, and billboards.  They will also launch huge promotional campaigns in supermarkets and are looking into the idea of sponsoring, like Cadbury do with Coronation Street. 
Would it be a good idea for Kool Kans plc to advertise during children’s TV programmes?
Who wants What?









Should advertising to children under 11 be banned?
Outline Guidance on how to start your writing up

It is NOT a good idea to start by summarising your viewpoint – ‘e.g. I think it would be a good idea to ban advertising of sweets because…’

This is not likely to lead to a good answer because you will tend to go on to only write things that back up your judgement. What about the arguments against?
It IS a good idea to start by identifying all the stakeholders who might  be affected by a ban. 

This is a useful place to start because it helps to present a view of the whole picture. It also gives you a set of stakeholders you can go on to write about.

Making my arguments better: Stakeholders

	
	
	Better arguments recognise different stakeholders


	Example

	1
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	Only presents view of one stakeholder
	e.g. the view of Greenpeace on Recycling

	2
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	Presents the views of more than one stakeholder
	Compares the views of Shell & Greenpeace on recycling the Brent Spar oil platform
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	Suggests how the interests of different stakeholders can be brought together
	Considers incentives such as payments from the government, taxation of waste disposal, that would create incentives for an outcome that both parties would consider preferable

	4
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	Considers the advantages and disadvantages of any one way of getting stakeholders to work for the same outcome
	Examines the costs and benefits of alternative policies (e.g. taxation or government grants) that might lead to Shell and Greenpeace preferring the same option.


In Sweden advertising is considered unacceptable and is banned for children under 12 with the approval of the majority of the population. 





Greece has a ban on advertisements for children's toys between 7 am and 10 pm and a total ban on advertisements for war toys.























In France advertisements are seen as part of preparing children for future life in a consumer society





Out of the 15 EU countries, only 4 (France, Ireland, the Netherlands and the UK) do not consider advertising aimed at children as harmful, and Spain alone considers a ban on advertisements undemocratic.








Being able to buy whatever we like best at prices we can afford





In March 2004, more than 100 of the UK's leading health and consumer groups urged ministers to ban junk food ads. They believe the ads are behind rising rates of obesity.








What proportion of the television adverts of these companies are broadcast during children's TV ?


Haribo 	- 56%    Britvic 	     - 41% 


Bel 		- 48%    McDonalds    - 33% 


Kellogg’s 	- 44%    Nestle 	      - 30% 











In the UK, restrictions exist on ads that 'might result in harm to children physically, mentally or morally' and on ads using methods that 'take advantage of the natural innocence and sense of loyalty of children'. Nor may advertisements 'urge children to purchase or to ask their parents or others to make enquiries or purchases'.








Earning a high income





Keeping people fit and healthy





Making their business a success





Making sure people are well informed
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